Filed by CC Neuberger Principal Holdings II

Pursuant to Rule 425 under the Securities Act of 1933

and deemed filed pursuant to Rule 14a-12
under the Securities Exchange Act of 1934
Subject Company: Vector Holding, LLC
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Summary Financial Overview (Cont'd)
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Getty Images Excels Across Key Performance Indicators (Cont'd)
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Getty Images has a Long-Term Financial Algorithm to Drive Value
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lllustrative Benchmarking Analysis
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lllustrative Benchmarking Analysis (Cont'd
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GAAP vs. Non-GAAP Reconciliation (Cont'd)
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