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Getty Images Expands Partnership with Goalhanger to Power Video-first Podcast Storytelling

July 21, 2026

Partnership gives Goalhanger scaled access to thousands of Getty Images' editorial, archival and creative visuals as it continues to expand
video output across its portfolio of hit shows

A Media Snippet accompanying this announcement is available by clicking on this link.

NEW YORK, July 21, 2026 (GLOBE NEWSWIRE) -- Getty Images, a preeminent global visual content creator and marketplace, and Goalhanger, the
largest independent podcast producer outside the US, today announced an expanded content partnership to support Goalhanger’s growing
investment in video-first storytelling across its portfolio of hit shows.

As audiences increasingly choose to watch as well as listen, podcast creators are transforming audio programmes into multi-platform content
experiences spanning streaming, social and digital channels. Through the partnership, Goalhanger will gain scalable access to Getty Images' editorial,
archival and creative collections, enabling the integration of trusted visual content across its expanding slate of video-led programming.

The partnership builds on Getty Images’ and Goalhanger’s existing relationship, which has already seen Getty Images’ content used across the Rest
is Football, Goalhanger's multi-platform media brand, including near live imagery from the FIFA World Cup for the daily Netflix show.

“We're thrilled to be extending our partnership with Goalhanger at a time when video is accelerating podcast growth,” said Paul Davis, Vice
President Media EMEA at Getty Images. “Audiences increasingly expect stories to be experienced visually as well as heard. By combining trusted
voices with trusted visuals, creators can build richer, more engaging experiences across platforms and reach audiences wherever they choose to
consume content.”

"As more people choose to watch our shows as well as listen to them, visuals are becoming an increasingly important part of the storytelling
experience," said Sam Oakley, Chief Digital Officer from Goalhanger. "Working with Getty Images gives us access to an extraordinary breadth of
content that helps us bring stories to life and create deeper engagement with audiences across platforms."

Media contact:
Julia Holmes

julia.holmes@gettyimages.com


https://www.globenewswire.com/Tracker?data=hvZ-NObi3Ka7rQN44Hei_bijAHno97VDCi9Vz-5RWBREdtTf74TZjObVI-q8bFsmgxKYwxIqkP4FCyRVAXV6Cuwz8sBjSuxEeqxti6rtfTAUcl7yNBN-SZrKJ9zYoTn6GSgzfDS6C6h7anQwLjPAAMHrkmtDVCWoLCZKSwg86e1bo0ijiC5ic8W9N0cYgfVH5oNYNaW6k4E2Ev2Lcc9sMMh6m8m5cEKrAb8Wbg2gf_E=
https://www.globenewswire.com/Tracker?data=VD2brYYvRhkQzijBnRgYNZ-TvZNLOQzZNKBLaKfFrzBkaD6n8rMINBfvhgW5LDJvIUz8mxhZbpwYkPbKxlyX3y1BS17X6ostbetwHPEaf17KUkyHWy_Kr7oA6wG9T3gB
https://www.globenewswire.com/Tracker?data=L2FYJ9TSlJtWWd_8J2QOXREl5tqKnAI7UOTK_V8qHFRPkICNtmwvoTYP1F4nNb3vgTlcYXQ9GtZpK-ds0hpA-g==
https://www.globenewswire.com/Tracker?data=9RInfiBUbaHmc0Y1RuuzbchmNhmS9o17-_FXPxhhJg-h77Gt4xEP5uN_FOppL689__yfjW1wz_Ji-_TMr1PYUXYgUvbEgqEjHfPgUSmTBAXYgarwxn_zqnVD1m2ousDJ

